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Introduction and Summary1
2

Lee L. Selwyn, of lawful age, declares and says as follows:3

4

1. My name is Lee L. Selwyn; I am President of Economics and Technology, Inc. (“ETI”),5

Two Center Plaza, Suite 400, Boston, Massachusetts 02108.  ETI is a research and consulting6

firm specializing in telecommunications and public utility regulation and public policy.  My7

Statement of Qualifications is annexed hereto as Attachment 1 and is made a part hereof.  I have8

been asked by AT&T to review the Comments by the Telecommunications Research and Action9

Center (“TRAC”) submitted in the above-captioned proceeding, to analyze the New Hampshire10
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1. TRAC Comments, at Attachments 1 and 3.

2. TRAC Comments, at 2.
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and Delaware studies presented in Attachments 2 and 4, and to provide the Commission with the1

results of my analyses.2

3

2. TRAC defines itself as “the nation’s oldest and largest consumer group devoted4

exclusively to consumer interests in telecommunications,”1 whose primary goal “is to promote5

the interests of residential telecommunications customers.”2   My Declaration addresses claims6

advanced by TRAC that Verizon’s entry into the in-region long distance market in New7

Hampshire and Delaware will benefit the consumers of those states.  TRAC’s claims rely upon8

“studies” it produced that purport to quantify hundreds of millions of dollars in “savings”9

realized by consumers in approximately ten states as a direct result of RBOC entry into the long10

distance market in those states.  This so-called consumer group is actually a creation of a11

Washington, DC public relations firm whose clients include Verizon, all of the other RBOCs,12

and the RBOCs’ lobbying organization, the United States Telephone Association (“USTA”).  In13

fact, the “chairman” of TRAC serves as a consultant to Verizon.  Besides the matter of the14

questionable objectivity of its authors, the TRAC studies reach spurious and results-driven15

conclusions by making unfair “comparisons” involving the “best” Verizon rates with “average”16

IXC long distance prices.  The TRAC studies cannot be relied upon as supporting TRAC’s17

various “consumer benefits” contentions regarding Verizon’s entry into the in-region interLATA18

markets in New Hampshire and Delaware.19

20
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3. See TRAC Comments, Attachment 2, “Projecting Residential Savings in New
Hampshire’s Telephone Market:  One Year after Verizon’s Entry into the New Hampshire Long-
Distance Market” (“TRAC New Hampshire Study”), and Attachment 4, “Projecting Residential
Savings in Delaware’s Telephone Market:  One Year after Verizon’s Entry into the Delaware
Long-Distance Market” (“TRAC Delaware Study”).

4. TRAC Comments, at 3-4.
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3. Attached to its Comments, TRAC has submitted separate reports regarding the benefits1

that it claims will flow to consumers following Verizon’s entry into the in-region interLATA2

markets in New Hampshire and Delaware.3  According to these reports, within one year of3

Verizon’s entry into the long distance market, New Hampshire and Delaware consumers could4

save an estimated $71-million and $34-million in combined long distance and local savings,5

respectively.4  TRAC’s conclusions are not credible, because (1) although TRAC poses as an6

advocate for consumer interests, the organization’s funding can be traced back to the RBOCs;7

and (2) the methodology that TRAC employs is seriously flawed and grossly exaggerates the8

savings consumers might plausibly obtain from RBOC long distance entry.  Hence, any reliance9

by the Commission upon the conclusions of these “studies” or upon any extrapolations or10

inferences derived therefrom would be highly misplaced.11

12

4. Verizon has issued numerous press releases relying upon TRAC’s conclusions to claim 13

that consumers will experience millions of dollars of benefit in the first year after it gains Section14

271 approval.  However, as I show later in this declaration, the benefits calculated by TRAC are15

illusory.  Indeed, New Hampshire Consumer Advocate Michael Holmes recently called them16

“horse feathers.”  The February 1, 2002 edition of the Concord, New Hampshire, Concord17

Monitor quoted Mr. Holmes describing the studies as18
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5. James Vazins, “Study favoring Verizon called into question,” Concord Monitor,
February 1, 2002.
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... biased because TRAC Chairman Samuel Simon founded another organization1
that has performed consulting work for Verizon and other telecommunications2
companies.  “Sam Simon works for Verizon through a couple of organizations,” he3
said.  The primary group in question is Issues Dynamic Inc., a Washington firm4
that specializes in public relations and management services.  The consulting firm5
claims that in 1993 it launched the Internet’s first corporate affairs Web site; that6
corporation was Bell Atlantic, which later merged with GTE to form Verizon.”  7

8

The Concord Monitor article went on to report that Mr. Simon defends the objectivity of his9

study, but quoted him as acknowledging that “I don’t hold myself out as a full-time consumer10

advocate,” and that “I disclose all my relationships so there is no misrepresentation. I do work11

for a lot of different organizations.”512

13

The TRAC studies for New Hampshire and Delaware are not independent studies, but14
rather were paid for and sponsored by a Washington, DC public relations firm whose15
clients include Verizon, Qwest, SBC, BellSouth, and their industry lobbying organization,16
the United States Telephone Association.17

18

5. TRAC’s own characterization of its group as “promot[ing] the interests of residential19

telecommunications customers” does not withstand scrutiny, because TRAC is neither20

independent nor is there any basis to portray it as a consumer group.  TRAC is registered as a21

not-for-profit corporation organized under §501(c)(3) of the US Internal Revenue Code.  As a22

not-for-profit corporation, TRAC files an IRS Form 990-EZ return annually with the Internal23

Revenue Service; these returns are supposed to be made public and are available from the24
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6. As of June 8, 1999, all 501(c) organizations — except private foundations — are
required to send copies of their three most recent Form 990 (as well as their Form 1023, the form
to apply for tax-exempt status) to anyone who requests them.  The TRAC Form 990-EZs are
available at http://www.nccs.urban.org/990/.

7. http://www.idi.net/about/clients.vtml, accessed 8/12/02.  Copies of the IDI website pages
appear in Attachment 3.

ECONOMICS  AND 

 TECHNOLOGY, INC.

National Center for Charitable Statistics (NCCS).6  Copies of TRAC’s Form 990-EZ for its fiscal1

years ending September 30, 1999, 2000 and 2001 are provided as Attachment 2 to this2

declaration.3

4

6. TRAC’s Form 990-EZ filings list a post office box in Washington, DC as its mailing5

address.  In response to Schedule A, Part III, line 2 on each of the three TRAC Form 990-EZ6

forms, TRAC states that7

8
DURING THE YEAR, TELECOMMUNICATIONS RESEARCH & ACTION9
CENTER PURCHASED GOODS AND SERVICES FROM AN AFFILIATED10
TAXABLE ORGANIZATION NAMED ISSUE DYNAMICS, INC.  ISSUE11
DYNAMICS, INC. PROVIDED MANAGEMENT SERVICES AS WELL AS12
OVERHEAD COSTS FOR FEES TO TELECOMMUNICATIONS ACTION &13
RESEARCH CENTER [sic].14

15

According to the Issue Dynamics, Inc. (“IDI”) web site, IDI is a public relations firm with16

offices at 919 18th Street, NW, Washington, DC 20006.  The IDI web site lists the firm’s clients,17

a list that includes all of the regional Bells, including Verizon, and their principal trade and18

lobbying organization, USTA.7  In describing its various services, IDI states that it has “over19

three decades of hands-on experience running associations and not-for-profit organizations,” and20

that “Issue Dynamics Inc. offers clients a comprehensive package of services for association and21
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8. http://www.idi.net/manage/, accessed 8/12/02.

9. Id.

10. http://www.idi.net/about/staff and http://www.trac.org/about/, accessed 8/12/02.
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not-for-profit management, including Database management; Membership recruitment; Direct1

mail; Production of newsletters, press releases, annual reports and other publications;2

Coordination of national conferences, seminars and workshops; Advisory committee3

management; Legal representation and lobbying; [and] Internet services.”8  IDI states that it4

“currently provides complete management services for: Alliance for Public Technology (APT)5

[and] Telecommunications Research and Action Center (TRAC).”9   In addition, the Chairman of6

their board of directors of TRAC, Samuel A. Simon, is also the President of Issue Dynamics,7

Inc.108

9

7. TRAC’s IRS Form 990-EZ for the fiscal year ending September 30, 2001 identifies10

Total Revenues of $28,420, consisting of $643 from “Contributions, gifts, grants, and similar11

amounts received,” $27,719 in “Program service revenue,” and $58 in “Investment income.” 12

Total expenses are shown as $49,782, producing an operating deficit of $21,362.  TRAC’s13

“expenses” include $31,500 in “Management Fees” presumably paid to IDI.  TRAC’s net assets14

as of the end of the 2001 fiscal year were a negative $85,442, funded entirely by “Accounts15

Payable” of $102,145.  The tax return does not disclose to whom the $102,145 is owed.  A16

review of TRAC’s Form 990-EZ for the previous two fiscal years (ending September 30, 199917

and 2000), also included in Attachment 2 to this Declaration, indicates Accounts Payable as of18

September 30, 1999 of $50,648 and as of September 30, 2000 of $67,829; apparently no19
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11. http://www.idi.net/flash.vtml, accessed 8/12/02.

12. Total expenses of $49,782 minus “management fees” of $31,500 for fiscal year 2001.
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payment on those accounts was made during FY 2000 or FY 2001.  Thus, the annual operating1

losses in both years appear to have been financed by increases in accounts payable.  Since the2

bulk of TRAC’s “expenses” during the three fiscal years consisted of “management fees”3

presumably paid to IDI ($79,500 in all over the three fiscal years) and it is these “management4

fees” that appear to make up the bulk of TRAC’s accounts payable, it would appear that IDI is5

the entity that is financing most, if not all, of TRAC’s purportedly “independent” operations.6

7

8. Finally, although the street address at which TRAC’s books are maintained (line 42 of8

the return) has been redacted, the telephone number that is shown (202-263-2900) is listed on9

IDI’s web site as IDI’s phone number.11  The “affiliation” between TRAC and IDI is also10

demonstrated by the fact that, when I ordered a copy of the TRAC New York study from TRAC,11

the “merchant” that posted the $4 charge for the document to my VISA card was identified as12

“Issue Dynamics Inc.”  Attachment 4 to this Affidavit contains a copy of my VISA card13

statement (with certain account information and other unrelated purchases redacted for privacy14

and security reasons).15

16

9. It seems highly unlikely that TRAC could have undertaken all of its various “studies”17

and other activities for a total operating budget (net of “management fees”) of only about18

$18,000.12  It is equally unlikely that true creditors would have allowed an entity with the kind of19

financials that are shown on the IRS returns the ability to increase its payables debt by some20
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13. http://www.idi.net/caffairs/, accessed 8/12/02.
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$34,000 over the 2000 fiscal year.  Not coincidentally, that increase of $34,316 in accounts1

payable is fairly close to the $31,500 “management fee” that TRAC identifies as having paid,2

presumably to IDI.  We do not know, of course, whether that debt was subsequently forgiven by3

IDI or otherwise settled, but inasmuch as nothing in the IDI web site would give the impression4

that IDI is in the business of actually supporting financially any of the not-for-profit organ-5

izations that it “runs,” there is certainly reason to believe that some (or all) of TRAC’s activities6

are being supported in some manner by its Issue Dynamics, Inc. “affiliate” and/or by IDI’s7

clients.  Funneling support from clients to TRAC would be consistent with the kinds of services8

that IDI describes on its web site, such as “Strategies for leveraging policy decision for9

maximum political benefit,” “Development of proactive consumer education initiatives with10

strategic stakeholders,” and “Creation and management of consumer advisory panels.”13  In view11

of Verizon’s (and the other RBOCs’) client relationship with IDI and IDI’s “affiliation” with and12

“management” of TRAC, the Commission should recognize that TRAC is hardly the13

“independent” disinterested source that it may portray itself to be.14

15

Due to faulty methodology, the New Hampshire and Delaware TRAC studies generate16
highly inflated and utterly unrealistic estimates of the economic benefits to consumers from17
Verizon’s entry into each state’s respective interLATA long distance market.18

19

10. Separate and apart from its author’s dubious credibility, the TRAC “study” itself20

distorts the relationship between long distance prices being charged by Verizon vis-a-vis those21

being offered by the non-BOC long distance providers in New Hampshire and Delaware, and as22
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a result portrays as “benefits” price “differences” that do not in fact exist.  Specifically, and as I1

shall show, TRAC’s results are based upon a highly unfair, distorted, and inconsistent2

comparison of Verizon and IXC long distance pricing.3

4

11. Both the theory and the methodology of the New Hampshire and Delaware TRAC5

studies are seriously flawed, because TRAC “compares” specific Verizon long distance pricing6

plans with averages of prices being offered by other non-BOC carriers, many or even most of7

which might themselves not be the best choice for a particular consumer.  The correct8

comparison — and one that TRAC did not perform — would be to compare the best Verizon9

pricing plan with the best non-Verizon plan applicable to the particular customer’s calling10

volume and other attributes.  Instead, what TRAC did was to determine a “range” of savings11

based upon “low-end” and “high-end” estimates of what customers might have been paying to12

carriers other than Verizon.13

14

12. TRAC’s “low-end” estimate compares the best Verizon long distance rate for15

consumers with assumptions made by TRAC (and apparently without any specific evidentiary16

basis) regarding the particular calling plans that TRAC had assumed that residential customers17

likely subscribed to before switching to Verizon for long distance service.  In so doing, TRAC18

was not comparing “best” with “best,” but was instead relating Verizon’s “best” with a19

composite of various other carrier offerings.20

21
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14. TRAC, “15 Months After 271 Relief: A Study of Telephone Competition In New York,”
April 25, 2001 (“TRAC New York Study”), at Table 1.  A copy of the TRAC New York Study
appears in Attachment 5.  See also, TRAC New Hampshire Study, Appendix A – Methodology
and TRAC Delaware Study, Appendix A – Methodology.

15. See TRAC New York Study.

16. TRAC New Hampshire Study, Appendix A – Methodology and TRAC Delaware Study,
(continued...)
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13. TRAC’s so-called “high-end” estimate is derived from a “comparison” of the best1

Verizon long distance plan with industry average rates.14  These industry average rates were2

determined by calculating a simple arithmetic average of the prices being charged by the3

“highest priced competitor” with those being charged by the “lowest priced competitor” within4

each of the service “baskets” examined by TRAC.  This approach virtually guarantees erroneous5

and overstated results, since clearly not all rate plans for all companies are intended or designed6

to be attractive to all customers.  Because individual customers exhibit decidedly varying calling7

habits, there will inevitably be some extremely high competitive rates in each calling basket that8

are essentially irrelevant for any customer whose calling habits would clearly not justify9

acceptance of such a plan.10

11

14. In order to provide an example, it is necessary to refer back to an earlier TRAC study of12

Verizon New York, where TRAC still showed the underlying detail for its calculations.15  In the13

more recent New Hampshire and Delaware studies, TRAC has eliminated this detail, which14

obscures the flaws in its methodology.  However, TRAC expressly states in the New Hampshire15

and Delaware studies that it is using the same methodology it employed in the earlier New York16

study16 (and that it has used in the various “clone” analyses it has done since April 2001).  Thus,17
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16. (...continued)
Appendix A – Methodology.

17. TRAC New York Study, Table 1.  In the above example for Basket 18, the result for that
basket would have been a negative $37.15, i.e., the Verizon “best” pricing plan is actually
$37.15 above the lowest priced IXC plan.

ECONOMICS  AND 

 TECHNOLOGY, INC.

my criticisms of the methodology in the New York study apply equally to TRAC’s New1

Hampshire and Delaware reports.2

3

15. In the New York study, TRAC’s Basket 18  includes a highest priced competitor at4

$349.37 and a lowest priced competitor at $101.27.  When averaged, the non-Verizon price-out5

for this basket is $225.32, which TRAC then compares with the “lowest priced Verizon” plan at6

$138.42.  On the basis of this “comparison,” TRAC ascribes a net “savings” of $86.90 (i.e.,7

$225.32 minus $138.42) for customers in this basket, which it then causally attributes to8

Verizon’s long distance entry.  Of course, that “average savings” would arise only if the9

distribution of customers across the full range of prices in the basket were uniform, i.e., where10

the customer is assumed to be as likely to purchase the most expensive (i.e., the $349.37) service11

as the least expensive (i.e., the $101.27) service.  This critical underpinning of the TRAC12

methodology is obviously absurd, because customers are far more likely to select providers and13

plans at the low end of the range than at its mid-point.  Thus, TRAC is comparing the lowest14

priced Verizon plan with an average, inflated by pricing plans that would never have even been15

considered, let alone adopted, by customers.  If the Verizon plan were compared with the lowest16

priced competing service instead of the average of the highest and lowest, TRAC predicts that17

the New York savings would actually have been a negative $1,368,500.17  Thus, Verizon’s18
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pricing plans, when appropriately applied to consumers based upon their actual calling1

requirements and assuming reasonably rational and informed customer behavior, indicate that2

Verizon’s entry into the long distance market provides consumers with no competitive gain3

whatsoever.  But by comparing the industry average pricing plan to the best pricing plan being4

offered by Verizon, TRAC virtually guarantees that Verizon’s offerings will portray “significant5

savings.”  Yet if the same TRAC methodology were used to compare a consumer’s most6

beneficial AT&T, MCI or Sprint rate plan with that same “industry average,” the IXC services7

would present the same — or even greater — “consumer benefit” as TRAC ascribes solely to8

Verizon’s offerings.9

10

16. In TRAC’s New Hampshire and Delaware studies, the spreadsheet that shows TRAC’s11

calculations has been greatly compressed, so that the averaging I just described is not shown12

(although it still occurs).  Another modification in formatting since the time of the New York13

study has been the elimination of the “basket” designation (baskets 1 through 18), in favor of a14

descriptive name (e.g., “Heavy Night & Weekend 180 Calls”).  However, there are still 1815

groupings, which presumably correspond to the 18 baskets identified in the original New York16

study. 17

18

17. TRAC’s “low-end estimate” compares the most advantageous Verizon plan with the19

most advantageous plan being offered by a simple arithmetic average of the corresponding20

AT&T and MCI offerings (rather than the entire IXC industry) specifically.  TRAC compares21

Verizon’s lowest price plan for a particular customer group with the lowest rates for MCI and22
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18. TRAC New York Study, at Table 2.

19. Id.

20. TRAC, “Projected Residential Consumer Telephone Savings:  An Investigation of
Expected Savings One Year After RBOC Entry Into Long-Distance Markets in Florida, Illinois,
Georgia and Pennsylvania,” at 11, available at http://trac.policy.net/relatives/17340.pdf, accessed
8/9/02.
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AT&T for this customer group.18  Under this approach, TRAC ignores entirely the pricing plans1

being offered by all other IXCs, many of which have more favorable rates for some customers2

than either MCI or AT&T.  However, even after narrowing a consumer’s choices to AT&T, MCI3

or Verizon, TRAC ensures that its “savings” calculation is further inflated by then averaging the4

AT&T and MCI “savings.”  By performing this arithmetic sleight-of-hand, “savings” from5

Verizon’s entry jump from $21-million (comparing Verizon rates to AT&T rates for all6

customers) to $79-million (when averaging in MCI’s higher rates).19  In addition, later7

applications of this same “study” contain the notation that “[t]he predictions of savings drop8

when TRAC assumes that the consumers affected were more likely to be customers of AT&T or9

WorldCom as those consumers were most likely already subscribers to a cost-efficient calling10

plan.”2011

12

18. Thus, it appears that for the numbers in both the “low-end estimate” and the “high-end13

estimate,” TRAC compares the optimal Verizon long distance plan with a less-than-optimal plan14

being offered by a composite Verizon competitor.  Finally, there is little or no indication that15

Verizon actually markets its plans so as to realize the hypothetical savings cited by TRAC.  If16

Verizon markets and sells its long distance service to in-bound local service customers using17
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Verizon New Hampshire or Verizon Delaware local service representatives, it is much more1

likely that those individuals will be given a “hierarchy” of calling plans to “recommend,”2

offering a different service plan option (such as a plan with no monthly fee) only when a3

customer rejects the plan originally offered.  Any long distance carrier would be able to use the4

same bogus TRAC methodology to claim millions of dollars in savings for consumers.  Such5

claims, therefore, hardly confirm or demonstrate any actual consumer benefit arising from6

Verizon’s entry into the long distance market.7

8

19. It is particularly noteworthy that Verizon is currently offering long distance service in9

its formerly-GTE jurisdictions (where Section 271 authority is not required) at the same10

interstate rates that it offers in New York and its other “271" states.  Thus, if TRAC or Verizon11

or anybody else were to apply exactly the same TRAC New York methodology to the former GTE12

jurisdictions, comparing potential consumer savings from selecting Verizon for long distance13

service over non-BOC carriers, the “consumer benefit” would be the same as that which TRAC14

ascribes to Verizon’s entry in New York, and those “benefits” would be attained without BOC15

entry into those states’ long distance markets.  More generally, one could apply the TRAC16

methodology to any one carrier, comparing its best prices with the average of its rivals’ prices,17

and “conclude” that consumers would save money by switching to that carrier.  This entirely18

unremarkable result can hardly be afforded any weight in demonstrating that Verizon’s entry19

into the New Hampshire and Delaware interLATA markets would produce any net public benefit20

or otherwise be in the public interest.21

22
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DR. LEE L. SELWYN

Dr. Lee L. Selwyn has been actively involved in the telecommunications field for more
than twenty-five years, and is an internationally recognized authority on telecommunications
regulation, economics and public policy. Dr. Selwyn founded the firm of Economics and
Technology, Inc. in 1972, and has served as its President since that date. He received his Ph.D.
degree from the Alfred P. Sloan School of Management at the Massachusetts Institute of Tech-
nology. He also holds a Master of Science degree in Industrial Management from MIT and a
Bachelor of Arts degree with honors in Economics from Queens College of the City University
of New York.

Dr. Selwyn has testified as an expert on rate design, service cost analysis, form of
regulation, and other telecommunications policy issues in telecommunications regulatory
proceedings before some forty state commissions, the Federal Communications Commission and
the Canadian Radio-television and Telecommunications Commission, among others. He has
appeared as a witness on behalf of commercial organizations, non-profit institutions, as well as
local, state and federal government authorities responsible for telecommunications regulation and
consumer advocacy.

He has served or is now serving as a consultant to numerous state utilities commissions
including those in Arizona, Minnesota, Kansas, Kentucky, the District of Columbia, Connecticut,
California, Delaware, Maine, Massachusetts, New Hampshire, Vermont, New Mexico, Wisconsin
and Washington State, the Office of Telecommunications Policy (Executive Office of the
President), the National Telecommunications and Information Administration, the Federal
Communications Commission, the Canadian Radio-television and Telecommunications
Commission, the United Kingdom Office of Telecommunications, and the Secretaria de
Comunicaciones y Transportes of the Republic of Mexico. He has also served as an advisor on
telecommunications regulatory matters to the International Communications Association and the
Ad Hoc Telecommunications Users Committee, as well as to a number of major corporate
telecommunications users, information services providers, paging and cellular carriers, and
specialized access services carriers.

Dr. Selwyn has presented testimony as an invited witness before the U.S. House of Repre-
sentatives Subcommittee on Telecommunications, Consumer Protection and Finance and before
the U.S. Senate Judiciary Committee, on subjects dealing with restructuring and deregulation of
portions of the telecommunications industry.

In 1970, he was awarded a Post-Doctoral Research Grant in Public Utility Economics
under a program sponsored by the American Telephone and Telegraph Company, to conduct
research on the economic effects of telephone rate structures upon the computer time sharing
industry. This work was conducted at Harvard University’s Program on Technology and Society,
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Dr. Lee L. Selwyn (continued)

where he was appointed as a Research Associate. Dr. Selwyn was also a member of the faculty
at the College of Business Administration at Boston University from 1968 until 1973, where he
taught courses in economics, finance and management information systems.

Dr. Selwyn has published numerous papers and articles in professional and trade journals
on the subject of telecommunications service regulation, cost methodology, rate design and
pricing policy. These have included:

“Taxes, Corporate Financial Policy and Return to Investors”
National Tax Journal, Vol. XX, No.4, December 1967.

“Pricing Telephone Terminal Equipment Under Competition”
Public Utilities Fortnightly, December 8, 1977.

“Deregulation, Competition, and Regulatory Responsibility in the
Telecommunications Industry”
Presented at the 1979 Rate Symposium on Problems of Regulated Industries -
Sponsored by: The American University, Foster Associates, Inc., Missouri
Public Service Commission, University of Missouri-Columbia, Kansas City,
MO, February 11 - 14, 1979.

“Sifting Out the Economic Costs of Terminal Equipment Services”
Telephone Engineer and Management, October 15, 1979.

“Usage-Sensitive Pricing” (with G. F. Borton)
(a three part series)
Telephony, January 7, 28, February 11, 1980.

“Perspectives on Usage-Sensitive Pricing”
Public Utilities Fortnightly, May 7, 1981.

“Diversification, Deregulation, and Increased Uncertainty in the Public Utility
Industries”
Comments Presented at the Thirteenth Annual Conference of the Institute of
Public Utilities, Williamsburg, VA - December 14 - 16, 1981.

“Local Telephone Pricing: Is There a Better Way?; The Costs of LMS Exceed
its Benefits: a Report on Recent U.S. Experience.”
Proceedings of a conference held at Montreal, Quebec - Sponsored by
Canadian Radio-Television and Telecommunications Commission and The
Centre for the Study of Regulated Industries, McGill University, May 2 - 4,
1984.
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“Long-Run Regulation of AT&T: A Key Element of A Competitive
Telecommunications Policy”
Telematics, August 1984.

“Is Equal Access an Adequate Justification for Removing Restrictions on BOC
Diversification?”
Presented at the Institute of Public Utilities Eighteenth Annual Conference,
Williamsburg, VA - December 8 - 10, 1986.

“Market Power and Competition Under an Equal Access Environment”
Presented at the Sixteenth Annual Conference, “Impact of Deregulation and
Market Forces on Public Utilities: The Future Role of Regulation”
Institute of Public Utilities, Michigan State University, Williamsburg, VA -
December 3 - 5, 1987.

“Contestable Markets: Theory vs. Fact”
Presented at the Conference on Current Issues in Telephone Regulations:
Dominance and Cost Allocation in Interexchange Markets - Center for Legal
and Regulatory Studies Department of Management Science and Information
Systems - Graduate School of Business, University of Texas at Austin, October
5, 1987.

“The Sources and Exercise of Market Power in the Market for Interexchange
Telecommunications Services”
Presented at the Nineteenth Annual Conference - “Alternatives to Traditional
Regulation: Options for Reform” - Institute of Public Utilities, Michigan State
University, Williamsburg, VA, December, 1987.

“Assessing Market Power and Competition in The Telecommunications
Industry: Toward an Empirical Foundation for Regulatory Reform”
Federal Communications Law Journal, Vol. 40 Num. 2, April 1988.

“A Perspective on Price Caps as a Substitute for Traditional Revenue
Requirements Regulation”
Presented at the Twentieth Annual Conference - “New Regulatory Concepts,
Issues and Controversies” - Institute of Public Utilities, Michigan State
University, Williamsburg, VA, December, 1988.

“The Sustainability of Competition in Light of New Technologies” (with D. N.
Townsend and P. D. Kravtin)
Presented at the Twentieth Annual Conference - Institute of Public Utilities
Michigan State University, Williamsburg, VA, December, 1988.
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“Adapting Telecom Regulation to Industry Change: Promoting Development
Without Compromising Ratepayer Protection” (with S. C. Lundquist)
IEEE Communications Magazine, January, 1989.

“The Role of Cost Based Pricing of Telecommunications Services in the Age
of Technology and Competition”
Presented at National Regulatory Research Institute Conference, Seattle, July
20, 1990.

“A Public Good/Private Good Framework for Identifying POTS Objectives for
the Public Switched Network” (with Patricia D. Kravtin and Paul S. Keller)
Columbus, Ohio: National Regulatory Research Institute, September 1991.

“Telecommunications Regulation and Infrastructure Development: Alternative
Models for the Public/Private Partnership”
Prepared for the Economic Symposium of the International Telecommunications
Union Europe Telecom ’92 Conference, Budapest, Hungary, October 15, 1992.

“Efficient Infrastructure Development and the Local Telephone Company’s
Role in Competitive Industry Environment” Presented at the Twenty-Fourth
Annual Conference, Institute of Public Utilities, Graduate School of Business,
Michigan State University, “Shifting Boundaries between Regulation and
Competition in Telecommunications and Energy”, Williamsburg, VA,
December 1992.

“Measurement of Telecommunications Productivity: Methods, Applications and
Limitations” (with Françoise M. Clottes)
Presented at Organisation for Economic Cooperation and Development,
Working Party on Telecommunication and Information Services Policies, ‘93
Conference “Defining Performance Indicators for Competitive
Telecommunications Markets”, Paris, France, February 8-9, 1993.

“Telecommunications Investment and Economic Development: Achieving
efficiency and balance among competing public policy and stakeholder
interests”
Presented at the 105th Annual Convention and Regulatory Symposium,
National Association of Regulatory Utility Commissioners, New York,
November 18, 1993.

“The Potential for Competition in the Market for Local Telephone Services”
(with David N. Townsend and Paul S. Keller)
Presented at the Organization for Economic Cooperation and Development
Workshop on Telecommunication Infrastructure Competition, December 6-7,
1993.
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“Market Failure in Open Telecommunications Networks: Defining the new
natural monopoly,” Utilities Policy, Vol. 4, No. 1, January 1994.

The Enduring Local Bottleneck: Monopoly Power and the Local Exchange
Carriers, (with Susan M. Gately, et al) a report prepared by ETI and Hatfield
Associates, Inc. for AT&T, MCI and CompTel, February 1994.

Commercially Feasible Resale of Local Telecommunications Services: An
Essential Step in the Transition to Effective Local Competition, (Susan M.
Gately, et al) a report prepared by ETI for AT&T, July 1995.

“Efficient Public Investment in Telecommunications Infrastructure”
Land Economics, Vol 71, No.3, August 1995.

Funding Universal Service: Maximizing Penetration and Efficiency in a
Competitive Local Service Environment, Lee L. Selwyn with Susan M.
Baldwin, under the direction of Donald Shepheard, A Time Warner
Communications Policy White Paper, September 1995.

Stranded Investment and the New Regulatory Bargain, Lee L. Selwyn with
Susan M. Baldwin, under the direction of Donald Shepheard, A Time Warner
Communications Policy White Paper, September 1995

“Market Failure in Open Telecommunications Networks: Defining the new
natural monopoly,” in Networks, Infrastructure, and the New Task for
Regulation, by Werner Sichel and Donal L. Alexander, eds., University of
Michigan Press, 1996.

Establishing Effective Local Exchange Competition: A Recommended
Approach Based Upon an Analysis of the United States Experience, Lee L.
Selwyn, paper prepared for the Canadian Cable Television Association and
filed as evidence in Telecom Public Notice CRTC 95-96, Local Interconnection
and Network Component, January 26, 1996.

The Cost of Universal Service, A Critical Assessment of the Benchmark Cost
Model, Susan M. Baldwin with Lee L. Selwyn, a report prepared by Economics
and Technology, Inc. on behalf of the National Cable Television Association
and submitted with Comments in FCC Docket No. CC-96-45, April 1996.

Economic Considerations in the Evaluation of Alternative Digital Television
Proposals, Lee L. Selwyn (as Economic Consultant), paper prepared for the
Computer Industry Coalition on Advanced Television Service, filed with
comments in FCC MM Docket No. 87-268, In the Matter of Advanced
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Television Systems and Their Impact Upon the Existing Television Broadcast
Service, July 11, 1996.

Assessing Incumbent LEC Claims to Special Revenue Recovery Mechanisms:
Revenue opportunities, market assessments, and further empirical analysis of
the "Gap" between embedded and forward-looking costs, Patricia D. Kravtin
and Lee L. Selwyn, In the Matter of Access Charge Reform, in CC Docket No.
96-262, January 29, 1997.

The Use of Forward-Looking Economic Cost Proxy Models, Susan M. Baldwin
and Lee L. Selwyn, Economics and Technology, Inc., February 1997.

The Effect of Internet Use On The Nation’s Telephone Network, Lee L. Selwyn
and Joseph W. Laszlo, a report prepared for the Internet Access Coalition, July
22, 1997.

Regulatory Treatment of ILEC Operations Support Systems Costs, Lee L.
Selwyn, Economics and Technology, Inc., September 1997.

The "Connecticut Experience" with Telecommunications Competition: A Case
in Getting it Wrong, Lee L. Selwyn, Helen E. Golding and Susan M. Gately,
Economics and Technology, Inc., February 1998.

Where Have All The Numbers Gone?: Long-term Area Code Relief Policies
and the Need for Short-term Reform, prepared by Economics and Technology,
Inc. for the Ad Hoc Telecommunications Users Committee, International
Communications Association, March 1998.

Broken Promises: A Review of Bell Atlantic-Pennsylvania’s Performance
Under Chapter 30, Lee L. Selwyn, Sonia N. Jorge and Patricia D. Kravtin,
Economics and Technology, Inc., June 1998.

Building A Broadband America: The Competitive Keys to the Future of the
Internet, Lee L. Selwyn, Patricia D. Kravtin and Scott A. Coleman, a report
prepared for the Competitive Broadband Coalition, May 1999.

Bringing Broadband to Rural America: Investment and Innovation In the Wake
of the Telecom Act, Lee L. Selwyn, Scott C. Lundquist and Scott A. Coleman,
a report prepared for the Competitive Broadband Coalition, September 1999.

Dr. Selwyn has been an invited speaker at numerous seminars and conferences on
telecommunications regulation and policy, including meetings and workshops sponsored by the
National Telecommunications and Information Administration, the National Association of
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Regulatory Utility Commissioners, the U.S. General Services Administration, the Institute of
Public Utilities at Michigan State University, the National Regulatory Research Institute at Ohio
State University, the Harvard University Program on Information Resources Policy, the Columbia
University Institute for Tele-Information, the International Communications Association, the Tele-
Communications Association, the Western Conference of Public Service Commissioners, at the
New England, Mid-America, Southern and Western regional PUC/PSC conferences, as well as
at numerous conferences and workshops sponsored by individual regulatory agencies.
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July 15, 2002 - July IDIdeas - A
Newsletter from Issue Dynamics,
Inc. 

June 10, 2002 - Ken Deutsch to
Keynote 'Public Affairs and
Internet' Conference 

April 05, 2002 - April IDIdeas - A
Newsletter from Issue Dynamics 

More News 

       

 

  

If you have already registered with us, please sign in. If this is your first visit to the IDI
web site, please take a moment to tell us about yourself. 
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Issue Dynamics Inc. (IDI), founded in 1986, is a leading Washington, D.C. based consulting firm
specializing in public affairs and relationship-management services. IDI has figured out how to
successfully merge and seamlessly integrate the relationship-building profession with the
development of online tools. It has more than a decade of experience in developing issue
campaigns for some of the nation's most respected organizations and corporations. 

What makes IDI unique is our skill and ability to build relationships for our clients. We have been
the leader in offering relationship management services for over fifteen years. It continues to be
the driving force behind the professional and consulting services we offer our clients, and we
made sure it was built into the award-winning Internet technology we sell. 

No other company can match IDI's breadth and ability to merge traditional public affairs consulting
with today's Internet based communications. We are the largest and most experienced company
that offers both Internet based relationship management tools and professional services
components together as one package. 

Our experience is simply unmatchable. 

We were among the first to help our clients "go online" by offering them electronic bulletin boards
in the late 80's. In 1993, we were the company that launched the Internet's first corporate public
affairs web site (Bell Atlantic), the first trade association issue campaign site (1993, Alliance for
Competitive Communications), the first major political party committee and candidate Internet
sites (1994, Democratic Senate Campaign Committee) and the first independent Congressional
information site (1994, Congress.org). We developed the first user database driven grassroots
web technology (1998, Grassroots Manager), the first Internet to phone gateway to Congress
(1998, Washington Call Manager) and were the first to develop a wireless Internet grassroots
tool (2000). 

In a nutshell, no company can offer their clients better public affairs consulting, strategic Internet
communication applications and over-all relationship management services. It is as simple as that.
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Issue Dynamics, Inc. knows the professional services it offers clients is only as good as the talent
it has on staff. The below list of IDI Consultants have proven experience in working with our
clients. If you are interested at working at IDI, please read our job opportunities. 

Company Management 

Samuel A. Simon, Founder and President 
Ken Deutsch, Executive Vice President 
Sylvia Rosenthal, Senior Vice President 
Randy Ihara, Vice President of Public Affairs 
Chandler Howell, Assistant Vice President 
Bridget Gonzales, Assistant Vice President 
Ann Dominick, Chief of Finance and Administration 
Phil Bender, Chief Technology Officer 

Staff 

Carisa Allen, Administrative Assistant 
Eva Anderson, Executive Assistant 
Michelle Breckenridge, Accounting Manager 
Guy Boodie, Web Designer 
Kate Dean, Research Associate 
Angie Douglas, Administrative Assistant 
Renee Dunn, Webmaster 
Kenita Earl, Webmaster 
Pat Engel, Senior Consultant 
Scott Frein, Staff Associate 
Dirck A. Hargraves, Esq., Senior Consultant and Counsel 
Allen S. Hepner, Managing Senior Consultant 
Violet Horsford, Senior Administrative Assistant 
Tomeka Jackson, Accounting Clerk 
Vanessa Johnson, Office Manager 
Tyrone Jones, Office Assistant 
Julia Kim, Client Services Coordinator 
Luca Mast, Senior Research Associate 
Eleanor McVey, Administrative Assistant 
Seth Merritt, Consultant 
Jennifer L. Nordheimer, Esq., Senior Consultant 
Michael Panetta, Consultant 
Bruce Popka, Creative Director 
Mark Reilly, Product Manager 
Shelletta Robertson, Administrative Assistan/Receptionist 
Joshua Rosenberg, Consultant 
Renee Shaffer, Administrative Assistant 
Hilary Shore, Technical Director 
Gene Smith, Consultant 
Robert Solomon, Junior Programmer 
Kirsten Suhr, Senior Client Services Coordinator 
Jeff Surak, Senior Webmaster 
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Jeff Surak, Senior Webmaster 
Kellie Terry, Director of Client Services 
Shaun Wiggins, Consultant 
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Representative list of past and present IDI clients. 

Alliance for Consumer Rights
Alliance for Public Technology
America Online
American Express
American Heart Association
American Social Health Association
American Strategies
American Telemedicine Association
Ameritech
Amnesty International USA
Associated Credit Bureaus
Association of America's Public Television Stations
Bank of America
Bell Atlantic
BellSouth
Bill Bradley for President
Blue Cross Blue Shield Association
Blue Cross Blue Shield of Georgia
Business Coalition for US-China Trade
California Teachers Association
CDR Associates 
Center for Marine Conservation
Citizens Educational Foundation
Clear the Air
Coalition for Affordable Local and Long Distance Service (CALLS)
Communications and Policy Technology Network (CAPTN)
Corning
Crounse Malchow & Schlackman
Defenders of the Wildlife
Dontblowit.org 
Edelman Interactive 
Edison Electric Institute
Education and Libraries Networks Coalition (EdLiNC)
Emergency Committee on American Trade (ECAT)
endgridlock.org 
Epilepsy Foundation of America
Fannie Mae
Fireman's Fund Insurance Co.
Fleishman-Hillard 
George Washington School of Political Management
George Washington University - Virginia Campus
Georgia Early Learning Institute (GELI) 
Greater Phoenix Chamber of Commerce
Greater Washington Board of Trade
GreenCar.org
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GTE 
Gun Free Kids, a project of New Yorkers Against Gun Violence
Hewlett-Packard
Hispanic Association on Corporate Responsibility (HACR)
Human Rights Campaign
iAdvance
Inova Health System
International Campaign for Tibet
International Food Information Council (IFIC)
Internet Alliance
Internet Public Policy Network (IPPN)
Juno Advocacy Network
Kelsey-Hayes
Leadership Conference on Civil Rights (LCCR)
M&R Strategic Services
Mark Warner 2001
Metricom
NAACP
National Association of Realtors
National Association of the Deaf
National Biosolids Partnership
National Center for Tobacco Free Kids
National Community for Latino Leadership
National Consulting Strategies
National Council of La Raza
National Environmental Trust
National Latino Telecommunications Task Force
New Millennium Research Council
New York State Democratic Party
Novartis
Open Access
Optimum Public Relations
Organizations Concerned About Rural Education
Ozone Action Corporation 
Pacific Bell
Pacific Gas & Electric
Personal Communications Industry Assoc.
Public Affairs Council
Qualcomm
Qwest
Repeal the Tax on Talking
Salestar
San Francisco Giants
SBC Communications
Southern Environmental Law Center
Sprint 
Techrocks 
Telecommunications Research & Action Center 
Teligent, Inc.
The Global Telemedicine Group
The Justice Project
The NOAH Group
The TransAfrica Forum
The US Internet Industry Association (USIIA)
United States Telecom Association (USTA)
U.S. West
Verizon 
Verizon Wireless
Virginia Center for Innovative Technology
Virginia Secretary of Technology
Virginia Power 
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If you'd like to receive news and information from IDI by email, please take a moment to tell us
how to contact you. 

July IDIdeas - A Newsletter from Issue Dynamics, Inc.
Issue Dynamics, Inc.'s July Newsletter "IDIdeas"
July 15, 2002 

Ken Deutsch to Keynote 'Public Affairs and Internet' Conference
Executive Vice President Ken Deutsch will be the Keynote Speaker at the Public Affairs Council's
"Public Affairs and Internet" Conference on Thursday, June 13, 2002, at the Holiday Inn Old
Town in Alexandria, Virginia. 
June 10, 2002 

April IDIdeas - A Newsletter from Issue Dynamics
Issue Dynamics, Inc.'s April Newsletter "IDIdeas" (Flash based newsletter).
April 05, 2002 

Issue Dynamics, Inc. Names Public Affairs Veteran to Senior Management Team
Issue Dynamics, Inc. announced today the appointment of Randy Ihara as Vice President of IDI's
Public Affairs division. 
February 11, 2002 

Grassroots Enterprise and Issue Dynamics Launch New Crisis Preparation System 
Grassroots Enterprise, Inc. and Issue Dynamics, Inc. announce new technology and service
bundle which allows organizations to proactively prepare for a crisis
December 12, 2001 

Free Crisis Management Seminar
On December 11th, join former White House press secretary Mike McCurry and other expert
communication strategists for a free seminar on how companies and interest groups can best
prepare for potential crises
November 29, 2001 

November IDIdeas - A Newsletter from Issue Dynamics

November 19, 2001 

IDI Expands Corporate Grassroots Practice
IDI hires Brian Wild as Director of Grassroots Services and Campaigns and announces other
staffing additions. 
August 23, 2001 

July IDIdeas - A Newsletter from Issue Dynamics

July 16, 2001 

May IDIdeas - A Newsletter from Issue Dynamics
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May 30, 2001 
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Welcome! Please let us customize your experience with the IDI web site by completing the
personal profile below. The information you provide will never be sold or shared - please review
our privacy statement if you have any questions about how it is used. 

If you have already registered with us, please sign in. 

First Name:
Last Name:
E-mail Address:
Password:

What type of organization do you work for?
 Corporation

 Non-profit

 Association

 Political Campaign

 Issue Campaign

 Other 

If you are a member of the press, what issues do you cover?
 Technology

 Politics

 Internet Politics

 Corporate Communications

 Consumer Affairs

 Other 

We would like to periodically send you news and other updates about IDI. Does your email
program automatically display email messages that look like web pages (i.e. contain graphics,
bold or italic text, etc)? 

 Yes

 No

 I don't know

 Do not send me any updates 

How did you hear about Issue Dynamics, Inc?

 

 

 

Next
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If it involves the Internet, chances are that Issue Dynamics knows about it and has investigated
how to use it for our clients. That is because we have been specializing in online communications
since before there was a World Wide Web. And we are comfortable saying that no other
organization knows more about using the Internet for public affairs, government and media
relations than us. 

In the early days of the Internet, Issue Dynamics was the first to launch a media relations web
site on the Web. We were first to launch a major corporate public policy site and the first to use
the Internet to affect public policy issues. IDI's current line of proprietary Internet products have
won multiple awards and has been used by Fortune 50 corporations, political parties, national
associations, law firms, federal agencies, public policy groups and non-profit organizations. 

What truly makes IDI's Internet consulting different is the staff's ability in developing and
implementing strategies. Our account managers and consultants are activists who also know how
to use technology… not the other way around. 

Our unique combination of public affairs experience, Internet programming, creative Internet site
design, and technical skills makes IDI that rare organization. We provide all the services
necessary to create an Internet campaign that impacts the right audiences with the right
messages and achieves the established goals. 
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IMPACT CONGRESS WITH PHONE CALLS,
FAXES, AND EMAILS IN MINUTES 

An important House Bill is being marked up in committee. At the last moment, an amendment
that your organization opposes is added.You need to respond. You could try setting up a
telephone bank to make calls, but that would take time and would be a budget-buster. 

There is a better way - IDI Solutions Grassroots ManagerSM. Using your desktop computer and
the Internet, you rapidly send Action Alerts to thousands of your supporters, directing a flood of
phone calls, faxes or email to targeted legislators. You review the real-time reports on who made
contact with which House members, when they took action, and what they said. Then you arm
your lobbyists with this information as they visit the Hill. 

Twenty-four hours later, the vote goes in your favor. Chalk up a victory for you...with a little help
from Grassroots Manager, a powerful new Internet tool from IDI, the leader in public affairs
Internet solutions. 

Four Simple Reasons 

Grow your grassoots database by registering and tracking the actions of
supporters. Identify your most active supporters and your "weak spots." 

Mobilize response as fast as possible. Grassroots Manager integrates email, fax and
long-distance telephone service with your web site, putting you in touch with supporters
almost instantly. Your web site becomes an interactive communications center by
delivering Action Alerts to users' email accounts. 

Save money over telephone bank operations. There is no need to pay for extra
telephone lines and equipment or people to make the calls. Internet-based communication
costs less and records results more accurately. Grassroots Manager uses IDI Solutions
Washington Call ManagerSM, an Internet-to-phone-and-fax gateway, which allows your
supporters to impact Congress. 

Automatically generate HTML. Simply "copy-and-paste" your documents into Grassroots
Manager's convenient templates, which saves you time and hassle. 

How it Works 

Grassroots Manager operates with Capitol Advantage's CapitolWiz and IDI Solutions

Washington Call ManagerSM. CapitolWiz helps users communicate effectively with Capitol Hill
by providing updated Congressional directory information, district zipcode matching, member
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information, and selected recent votes. Washington Call Manager provides an Internet gateway
to phone calls and faxes right from your web site. 

Action Alerts are high priority communications sent by you to registered users. Grassroots
Manager makes it easy to: 

Add, modify, delete, categorize, and prioritize Action Alerts through an easy-to-use
administration page. 
Mark Action Alerts as viewable only to users based on security levels. 
Email Action Alerts to users based on their interests, Congressional districts and by the
number of previous alerts the user has acted on. 
Choose from four Action Alert types: email, phone, fax, and off-line. 
Facilitate phone calls and faxes that connect users to Congress. 

Grassroots Manager also has reporting features that help you analyze the results of your online
grassroots communications efforts. You can: 

Generate reports that track user participation by district/Action Alert and past action. 
Identify who your most active users are and what issues motivate them. 
Import and export data from existing grassroots management systems. 

Users benefit from the power of Grassroots Manager, too. They can: 

Stay informed about important issues without visiting your web site. 
View only those Action Alerts that match their interests or region. 
Save time communicating with members of Congress because you provide sample letters
or talking points they can use as is or modify. 

IDI Solutions Grassroots ManagerSM is built on flexible technology that can be used with any
existing database or as a stand-alone turnkey product. Grassroots Manager integrates the speed
of email with the proven effectiveness of phone calls and faxes to impact Congress - all from your
web site. Grassroots Manager is the single solution for your organization's grassroots
mobilization needs. 
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IDI offers a range of services that give our clients the edge in achieving their business and public
policy goals. Whether the need is to shape public opinion or influence public policy makers, IDI
offers services unequaled by other firms in the field. We know how to shape issues and make
them work for our clients. 

The IDI team has extensive experience working on Capitol Hill and in state and local
governments, in organizing grassroots and political campaigns, building coalitions and
communities, managing associations and non-profits, launching public relations campaigns,
developing strategic Internet communications and conducting strategic research. 

IDI identifies emerging issues and develops competitive intelligence. Using this information, we
identify and cultivate potential allies, and then develop strategies to define and shape issues
through research, oversight, and advocacy. 

IDI works with our clients on reputation management and image enhancement through special
projects, affinity marketing, and cause marketing with strategic stakeholders. These projects give
IDI's clients a competitive edge in the marketplace and in the public policy arena. 

IDI represents our clients and their interests before legislative bodies, executive branch agencies,
and the courts at all levels of government. We work with our clients' strategic stakeholders to
ensure that their voice is heard and that their clout is felt whenever and wherever decisions are
being made. 

IDI helps our clients shape the public policy agenda through their relationships with strategic
stakeholders. Through consumer education, coalition building, grassroots campaigns, public
relations, and consumer affairs projects, IDI helps our clients define the issues that are critical to
their bottom line success. 
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IDI helps our clients keep their "finger on the pulse" of their strategic stakeholders. By anticipating
developments that affect their interests, our clients are better able to turn potential problems into
opportunities to reach out to strategic stakeholders and develop "win-win" outcomes. 

IDI's consumer affairs services also help our clients (1) anticipate developments affecting their
industry, (2) understand how other companies manage their relationships with strategic
stakeholders, and (3) develop and expand relationships with strategic stakeholders and win
support for public affairs, legislative and marketing goals. 

IDI provides regular reports and special updates to our clients on strategic stakeholder activity.
These reports and updates include information on meetings, conferences and special events,
internal organizational changes, legislative, regulatory and legal activities, coalition building and
media events. 

Most importantly, IDI identifies opportunities for our clients to understand and reach out to
strategic stakeholders through: 

Advice on strategic corporate giving 
Placement of senior executives on the boards of directors or special committees of key
third party groups 
Strategies for leveraging policy decisions for maximum political benefit 
Identification of speaking and other opportunities for client representatives at events
sponsored by strategic stakeholders 
Participation of strategic stakeholders on government advisory panels and industry
sponsored panels 
Development of proactive consumer education initiatives with strategic stakeholders. 
Creation and management of consumer advisory panels 

By effectively managing relationships with strategic stakeholders, IDI helps our clients develop the
broadest possible support for their public policy and marketing goals. 
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The IDI team includes national leaders in such areas as the Internet, consumer affairs, disability
rights, civil rights, community organizing, education, economic development, research and
telemedicine. IDI uses this talent and know-how to develop consumer education campaigns that
promote our clients' business and public policy goals. 

IDI-managed consumer education campaigns turn potential problems into opportunities. We help
our clients identify trends and emerging issues that can affect their business or organization. Most
importantly, IDI develops strategies to get out "ahead of the curve" and use consumer education
initiatives to help our clients take advantage of these new developments. 

IDI works with our clients to develop joint consumer education projects with their strategic
stakeholders. Joint education projects can help consumers make sense of changes in the
marketplace. And joint education projects lend credibility and bolster consumer confidence in the
key messages and underlying themes. Members of IDI's team are also available to play a visible,
high-profile role in consumer education projects. 

IDI consumer education projects include survey research to identify issues, development of key
messages and themes, preparation of consumer education materials, promotion through the
media and other appropriate channels, and distribution through the us e of toll-free telephone
numbers, public distribution centers, and the Internet. 
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With an experienced staff in both the public and private sectors, IDI's research team provides
clients with topical briefs, targeted policy research, and in-depth issue analysis. Subjects of IDI
research projects include, but are not limited to, telecommunications, Internet, and technology
policy issues such as education and telework. 

In conjunction with its Internet Monitoring Services, IDI also provides clients with competitive
intelligence. 

IDI also provides clients with a network of policy experts who can provide content and services
over a range of topics. These experts are also available as members of IDI's speakers bureau.
An online technology policy e-zine featuring the writings of academics and other policy experts is
under development as well. 

IDI's customized research is fully supported by its Public Affairs Department. Not only do we
conduct the research, but we utilize this information to meet clients' advocacy needs through
other services, including media relations and Internet communications. 
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In support of its other professional services,
IDI provides a complete range of creative and
graphic design services. This ensures that the
communications materials and tools created
for the client, accurately and effectively
support the strategy and intent of the client's
communication plan. 

While much of IDI's creative focus is on
Internet-based communications, IDI's design
team also produces high-quality newsletters,
brochures, direct mail cards, and other print
materials, multimedia CD-ROMs and laptop
presentations, exhibit graphics and other
marketing communications tools. 

In the area of Internet communications, IDI's
creative design services designs new web
sites from the ground up, and redesigns
existing sites to improve their appearance,
strengthen their brand identity, streamline their
navigation, and improve their load time and overall usability. 

In addition to web site design, IDI creates online advertising, including standard banner ads,
popup window ads, and "rich media" (audio and video) ads and emails that can be used for "viral
marketing" and other online promotional campaigns. 

Whatever the creative requirements of a project may be, IDI's writers and designers have the
creative edge and the technological skills to make the project a success. 
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With over three decades of hands-on experience running associations and not-for-profit
organizations, Issue Dynamics Inc. offers clients a comprehensive package of services for
association and not-for-profit management, including: 

Database management 
Membership recruitment 
Direct mail 
Production of newsletters, press releases, annual reports and other publications 
Coordination of national conferences, seminars and workshops 
Advisory committee management 
Legal representation and lobbying 
Internet services (see Strategic Internet Communications) 

IDI currently provides complete management services for: 

Alliance for Public Technology (APT) 
Telecommunications Research and Action Center (TRAC) 
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IDI frequently recommends that our clients work in formal coalitions with other strategic
stakeholders, companies and trade associations. IDI manages such client/strategic stakeholder
coalitions to ensure consistency of message and coordination of industry and strategic
stakeholder activities. With IDI's support, our clients and their strategic stakeholders support a
common agenda. 

IDI-managed industry/strategic stakeholder coalitions can respond quickly to emerging issues and
developments on behalf of its members. IDI keeps all coalition members updated, informed and
involved. 

Coalition members are often called upon to support the activities of the coalition by: 

Participating in planning sessions 
Attending press conferences 
Visiting elected officials 
Writing letters to public officials 
Testifying before public bodies 
Submitting written testimony for hearings 
Authoring op-ed articles and letters-to-the editor 
Participating in advertising campaigns 
Organizing and mobilizing their organizations' membership 
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What is the goal of your grassroots / grasstops campaign? Is it to have immediate, short term
results focused on a specific issue… or are you building relationships and forming an "army" that
would be ready at a moment's call? At IDI, we know how to build and leverage grassroots
mobilization and grasstops contacts… and we know how to do it the right way. We know that
successful campaigns build "1-to-1-to-1 relationships" between your organization and your
supporters, and between your supporters and their elected officials. 

While no two grassroots campaigns are the same, IDI knows that the most successful grassroots
efforts are the ones that integrate both online and offline elements. They can be ever-green
campaigns that include field canvassing, field events, road-shows and tours, videotapes, public
speaking, third party organizing, mdeia relations, and much more. This is but a short list of
possible elements. 

The bottom line is that successful grassroots / grasstops campaigns ensure that participants
understand the underlying issue and are comfortable with getting involved. We work to keep our
clients' supporters informed on the issue with regular updates and briefings. And we never put our
clients' grassroots supporters' names on a letter, petition or advertisement, or share their names
with other groups, without their informed consent. 

IDI's staff includes several of the nation's premier grassroots organizers. We also have a network
of grassroots managers across the country that is available on a project-by-project basis. IDI
supervises their time and talents to keep costs low and results high. 
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IDI has a great deal of experience in managing public relations. Our online Media Relations
Management tools are the best available on the market today. But the best public relations
strategies are the ones that integrate many aspects of communications. 

Our clients look for more than message awareness - they want the public to fully understand their
message, and for the public to agree with their point of view. 

IDI is a leader in using the Internet for public relations. We are leaders in promoting our clients'
views with third party stakeholders, and with integrating those stakeholders views into the overall
public relations strategy. But this is not about simply getting third party stakeholders to mimic the
"message points." We assist them in fully understanding and articulating complimentary
messages in ways that are sure to garner media attention. 

It's about "the power of the many." More voices, more power. IDI works individually with third
party stakeholders and as members of coalitions to influence media coverage of an issue through:

News conferences. 
Preparation and release of studies, issue briefs, advocacy papers. 
Voter surveys. 
Online Media Relations Management Tools. 
Drafting and placement of op-ed articles and advertorials. 
Letters-to-the-editor campaigns. 
Editorial board meetings. 
Design and placement of issue advertisements. 
"Off the record" issue briefings 
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Attachment 4

VISA Statement Showing IDI Charge on Behalf of TRAC





Attachment 5

Telecommunications and Research and Action Center

“15 Months After 271 Relief: 
A Study of Telephone Competition in New York”
























































